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GCA’s Key Connections: Member Profile 
The Massat Family 
The Growing Place, Naperville/Aurora, IL 
 

The Growing Place Celebrates Eight Decades of Gardening Excellence 
 

The Growing Place has been family-
owned and operated since its 
humble beginnings in 1936 as a 
field-grown perennial farm, Emma's 
Perennials, when it earned the 
reputation for growing the finest 
perennials in the Chicago area. 
Eighty years later, with two locations 
in Naperville, IL, and Aurora, IL, The 
Growing Place has fostered and 
expanded on that reputation to 

become a destination for a large selection of plants, accents, containers and 
display gardens, while in the midst of transitioning ownership from Rich and 
Carol Massat to their children Michael and Becca Massat. 
	  
The Naperville store, which is the original site of Emma's Perennials, boasts 
more than 4 acres of a botanical garden-style nursery for customers to explore 
that's mainly outdoors under the cover of mature trees. Only the gift shop and 
cash register stations are indoors or undercover. 
	  

	  
 
The 18-acre Aurora location is home to The Growing Place's production 
facilities, supplying perennials, herbs, vegetable plants and mums for both 
locations. Started from bare ground in 1989, the Aurora location has grown into 
a garden oasis under the shade of mature trees. A majority of the shopping 
areas are outdoors, with the exception of the cash register stations and 
historical 19th century farmhouse that was moved to the property in 2000 to 
serve as the gift shop. 

Garden Centers of America: 
Together We’re Better! 
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Both locations create a garden oasis for customers through its 1-acre Learning 
Gardens on-site that are filled with more than 800 well-labeled plants. The 
themed gardens demonstrate common situations such as sunny borders, dense 
shade, miniatures and wet tolerant areas. These gardens are designed to attract 
hummingbirds and butterflies, as well as showcase long-blooming plants and 
cutting flowers – and not to mention, inspire customers. 
	  
"We have had several customers describe our locations as a park-like 
atmosphere," Michael, Aurora's Regional Manager, says. "I'd say they use our 
properties as such, too. They come to just enjoy a little bit of time to 
themselves." 
	  
Carol expands, "Michael really hit on one of the things that sets us apart, and 
that is our garden centers are almost a retreat and a bit of an oasis for 
customers. They come here even when they don't need anything, because they 
want to relax and enjoy the atmosphere of our places." 
	  

 
The Massats pride themselves on the uniqueness of 
their stores and properties. It's something they 
acknowledge that sets their brand apart from other local 
indies and big boxes. It's uniqueness that also caught 
Becca's and Michael's eyes when they were on the 
2016 GCA Summer Tour to Portland, OR, and taught 
them how they could better embrace their business' 
uniqueness. 
	  
"Being in Portland, what really struck me the most was 
how each garden center embraced their uniqueness," 
Michael says. "We saw garden centers on a hillside. We 
saw garden centers that were just massive with a huge 
amount of inventory. Each stop did something 

individually to distinguish themselves. We're really working that way, too." 
	  
"Our property is a huge draw for people," Carol says. "And we also make a point 
to be very welcoming and make the environment comfortable to shop in."	  
Becca, Naperville's Marketing Manager, elaborates, "We do a good job of 
providing classes and education for the customers. Almost every weekend we 
host a class or an activity." 
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With this being their first GCA Summer Tour, Michael and Becca found the 
networking with other GCA members to be extremely beneficial. 
 
 
"It was nice to get to know other people that 
are in the same industry," Becca says. "We 
talked about the issues plaguing our industry 
and discussed possible solutions." 
	  
"Networking and informational sharing are the 
best takeaways," Michael says. 
	  
'A Good Idea' 
	  
This year marks The Growing Place's 80th year in business, and to celebrate, the 
retailer hosted a special party for its loyalty program members, called Growing 
Rewards. The event raised funds for a local charity through a silent auction and 
a raffle, while entertaining guests with live music and a wine tasting. 
	  
Specials throughout the evening were themed to The Growing Place's 80th 
anniversary. The retailer took $19.36 off customers' purchases of $80 or more, 
while some merchandise was marked down to $19.36. The Growing Place 
handed out commemorative buttons that customers can bring back all year for 
$2 off their future purchases. 
	  
The Growing Place traces its history back to 1936 when it was called Emma's 
Perennials. Emma and Fritz Glatzhofer opened Emma's Perennials selling field-
grown perennials, which were propagated and planted directly into the ground in 
4' x 12' beds. 

	  
 
In 1973, Emma and Fritz's nephew Rich and his 
wife, Carol, took over the business, continuing its 
tradition of field-grown perennials. "At the time, it 
sounded like a good idea," Rich jokes. "More than 
40 years later, I can definitely say it turned out that 
way." 
	  

Soon, Rich and Carol made the switch to growing in containers, making it 
possible to offer high-quality perennials, annuals, roses and edibles throughout 
the season. The name was changed over to The Growing Place in 1976.	  
Now, Rich and Carol continue to actively manage both locations while grooming 
the third generation – Michael and Becca – to take ownership of The Growing 
Place in the coming years. 
	  
Growing its own nursery stock is still paramount at The Growing Place. To 
ensure the quality and reliability of their plants, the Massats use products that 
are approved for organic gardening, striving to use natural products and 
practices whenever possible, such as beneficial insects. 
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The retailer has taken its cumulative knowledge and experience from the 
cultivation of many plants throughout the years and presented it for customers 
through the "Growing Place Choice" plants merchandising technique. These 
plants are a mix of natives and ornamentals especially chosen by The Growing 
Place's expert staff because the plants are strong performers year after year. 
The "Growing Place Choice" label can be found on plants that fit into this 
category. 
 
Taking their extensive plant knowledge further, 
the Massats assemble and publish a 200-page 
plant guide annually. The plant guide is printed 
on recycled paper and published online at the 
retailer's website, www.TheGrowingPlace.com. 
	  
"It's a cornerstone for us," Carol says. "Rich's 
aunt and uncle started a perennial list that was 
three sheets of paper stapled together. Then we took it one step further, 
expanding it so it includes annuals, perennials, trees, shrubs and other helpful 
information. Each year it's a little bigger and more involved." 

  
 
 

 

 

	     

 


