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GCA’s Key Connections: Member Profile 
Gordon Schalow, President 
Schalow’s Nursery, Marshfield, WI 
 

Central Wisconsin Family IGC Biz Continues to Thrive 
 

Celebrating its golden anniversary last year, Schalow's 
Nursery carries on the Schalow family tradition of hard 
work and satisfying its customers' needs in Marshfield, WI. 
Gordon "Gordy" Schalow, the company's President, 
continues to expand on his father's vision by adding more 
product offerings, services and – just opened this past 
spring – a new garden center building. 
	  
Gordon's father, David Schalow, started the business in 
1965 after branching out from Dave's uncle's nursery and 
landscaping business. "My dad decided to go out on his 
own and really feature more on the nursery side versus 
design/build," Gordon says. 

	  
David's business had 10 acres of production fields. "That grew into clients wanting 
us to do the installation for them, so the focus shifted more on to a design/build and 
installation type of business," Gordon says. "But customers still wanted to come out 
to the nursery and buy plant material, thus the two divisions were developed." 
	  
In 1976, Gordon joined his father's business full-time just three or four years out of 
high school. Gordon's brothers, Rog and Mark, are also involved with the business. 
"We were all involved in the nursery, working in the fields and maintaining the plant 
material," Gordon says. "It started when we were children." 
	  
Although Gordon has taken over as Schalow's President, David still contributes to 
the business. But that hasn’t stopped Gordon from expanding on his father's dream.	  
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"Back in my dad's day, the business focused more on plants, plant installation, and 
some plant care and maintenance," Gordon says. "We've taken it now to lawn 
installation, irrigation and a little snow removal." Schalow's landscape design 
services not only include residential properties, but also commercial and institutional 
projects as well.  
	  
Eight percent of Schalow's sales are from the retail nursery, while 60 percent is 
residential landscape installation, design/build and maintenance. The other 40 
percent is attributed to commercial and institutional landscape design projects. 
	  
"On the retail side, we kept upgrading our display areas for plant material and took a 
big step this year into making a commitment in the future," Gordon says. "We 
wanted to let our client and customer base know that we’re here for the future." 
	  
Schalow's new 5,600-square-foot retail garden 
center facility is proof that Gordon and his business 
have a strong future ahead. The previous garden 
center, which is connected to the new building, was 
just a small checkout area of about 672 square feet. 
The new facility, located 500 feet north of the main 
design office, has conference rooms, office space, 
restrooms and the retail area. Gordon's daughter 
Katie, who is an architect, partly designed the new 
facility, which was constructed by Gordon’s son-in-
law and his company. 
	  
The new garden center allowed Gordon to broaden 
his retail offerings to items geared toward DIY gardeners, including pottery, 
fountains and plant care products.	  
Gordon stays attuned to the happenings in the lawn and garden industry thanks to 
his membership in Garden Centers of America. "GCA gives us the direction as to 
what’s available in the industry, especially when it comes to trade shows like the 
IGC Show," he says. 
	  
Gordon and his team have attended IGC Show Chicago the last few years. "The 
IGC Show is great to see what's trending, and it opens you up to a good variety of 
vendors to work with," he says. "Some of the vendors that are there have been 

vendors of ours for years. It’s great to find product for 
the store like statuary."	  
 
Even though he's only been a GCA member for a few 
years, Gordon has learned a lot from GCA and other 
members. 
	  
The Promise of Excellence 
	  
"We're open to any and everyone's needs," Gordon 
says. "Sometimes, those individuals who contact us for 
a tree planting or a shrub or two will follow-up with a 
new patio or irrigation system that they want installed. 
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It's important to cater to all aspects of our customers' needs." 
	  
Gordon's philosophy of delivering exactly what customers want goes back to the 
principles that his father instilled in him when he first started in the business. He 
says he makes sure to spend as much time with each customer as necessary to 
come up with an exceptional design concept. Then, when it's time for installation, 
his crew of experienced landscape architects and construction managers have the 
skill to deliver on those promises, making sure the client has a good experience 
from start to finish. 
	  
That exceptional experience translates to the retail setting as well. The garden 
center, which is open April through December while the design office is open year-
round, employs a knowledgeable sales staff of horticulture and nursery specialists 
who are capable of assisting every type of gardening enthusiast and DIYer. 
	  
Schalow's creativity helps the garden center and design office stand out for the 
competition. "Our designs are very creative," Gordon says. "Then we follow up that 
with a very knowledgeable staff – in-store and on design projects. We make sure to 
stay top-notch on everything, from our employee uniforms to the truck standards 
that are all based on our logo colors." 
	  
In addition to the store's staff and creativity, Schalow's is known for its green goods. 
Gordon and his production team grow 100 percent of the nursery's perennials, while 
other plants are sourced in. 
	  
Gordon says, "It goes back to the early days when we focused on plant material and 
plant installation, so we're still known for that – that's what drives people here." 
	  

 
 

 
 
	  

   

 


