
VIDEO: ‘Vertical Forests’ 
Use Plants to Filter Pollution, 
Newest Now Under 
Construction In China

Plants to the rescue! To fight China’s high pollution rate, Italian 

Architect Stefano Boeri is building a Vertical Forest in the city 

of Nanjing, China, according to Daniel Van Boom of CNET. The 

Vertical Forest, dubbed the Nanjing Towers, includes a set of two 

buildings covered with about 1,100 trees and more than 2,500 

shrubs and plants. 

The foliage will reportedly allow the towers to absorb about 25 tons 

of carbon dioxide every year, and will produce about 132 pounds of 

oxygen every day. Nanjing has an “unhealthy” air-quality index of 167; 

in comparison, New York and Sydney both have “moderate” indexes 

of around 60.

The towers, scheduled to be completed next year, will stand at 354 

feet and 656 feet tall, respectively. A Hyatt hotel will reside in the 

shorter tower, while a museum, offices and an architecture school 

will occupy the taller one.

Nanjing will be the third location with a Vertical Forest, joining the 

cities of Milan, Italy, and Lausanne, Switzerland. Boeri plans to build 

similar structures in the Chinese cities of Chongqing, Shijiazhuang, 

Liuzhou, Guizhou and Shanghai, according to Living.

See more in the video here.

 

Trump’s Tax Plan & What It 
Means for Your Garden Center
Excerpted from “Will Trump’s Tax Plan Benefit Small Businesses?” 

by Entrepreneur Contributor Bill Smith, Managing Director for CBIZ 

MHM’s National Tax Office:

Now that President Donald Trump has taken office and the 

Republicans control both chambers of Congress, major tax reform 

is likely on the way that could meaningfully benefit small businesses 

across the country.

Steven Mnuchin, Trump’s candidate to run the Treasury Department, 

has stated that comprehensive tax reform will be an immediate 

priority of Trump’s administration, and that his focus as Treasury 

Secretary will be stimulating economic growth and creating jobs 

through tax reform.

But how will this affect small businesses and their owners?

Breaking down the two reform plans 

There are two major comprehensive tax reform plans being discussed 

currently: President Trump’s plan and the plan put forth by the 

House Ways and Means Committee, commonly referred to as the 

“Blueprint.” The two plans are similar in many aspects, but diverge in 

certain important provisions.

One of the major components of the Trump plan is to cut corporate 

tax rates from a maximum of 35 percent to 15 percent. The U.S. has 

one of the highest corporate tax rates in the world, and it is believed 

by both parties that American businesses could compete more 

effectively in a global marketplace if they were not hamstrung by 

these high tax rates. Mnuchin has said, “By cutting corporate taxes, 

we’re going to create huge economic growth and we’ll have huge 

personal income.”

However, these tax savings apply only to C corporations, and the 

majority of small business is conducted as one form or another 

of pass-through entities - partnerships, limited liability companies 

(LLCs) taxed as partnerships or S corporations. Accordingly, one 

point of contention that hampered the ability to achieve tax reform 

throughout the Obama Administration was the Republicans’ refusal 

to agree to a lower corporate tax rate without addressing the issue of 

pass-through entities.

The Trump plan and the Blueprint seek to address this issue in two 

key ways. First, both plans call for three tax brackets - 12, 25 and 33 

percent - although they differ on when each bracket will apply. The 

current maximum tax rate on individuals is 39.6 percent on taxable 

income over $250,000, and 43.4 percent if the individual is subject 

to the Net Investment Income Tax (NIIT). Both reform plans call 

for the elimination of the NIIT, so the reduction in individual rates 

alone could save small business owners up to 10.4 percent in their 

maximum tax rate.

Implications for small businesses 

Greater savings may eventually ensue. According to the Tax Policy 

Center, Trump’s plan includes the ability for pass-through entities 

to elect a maximum rate for “business income” of 15 percent. This 

applies to active trade or business income from pass-through entities, 

except distributions from “large” pass-through entities would be 

taxed as dividends.

The Blueprint has a similar concept, but increases the maximum rate 

to 25 percent. If one of these plans makes it into an overall tax reform 

package, small business owners could realize a savings of up to 28.4 

percent on their K-1 income from the companies they own.

Both plans have provisions that allow full expensing for all capital 

investment, but in general, a company would have to forgo any 

deduction for net interest expense. This would effectively provide for 

an unlimited Section 179 deduction with no phase-outs occurring at 

any level of investment. Currently, Section 179 allows for $500,000 of 

expensing, but the deductions start to disappear after $2 million of 

investments.

Estate tax revisions 

Several other proposals may also benefit small business. For example, 

both plans call for a complete repeal of the Alternative Minimum 

Tax, which affects many small business owners. Trump’s plan calls 

for a revision of the estate tax that would make capital gains over 

$10 million held at death subject to tax, while the Blueprint calls for 

a total repeal of the estate tax. Either provision, if enacted, would 

help small business owners pass their companies down to the next 

generation without the same tax burdens they face today.

While either proposed plan faces obstacles based on the projected 

costs of the tax cuts, if comprehensive tax reform is enacted in the 

early part of the Trump administration, it is likely to contain multiple 

provisions that will benefit small businesses and their owners.

Customers Want to Hear  
Your ‘Main Street Story’
Trumpeting your “main street story,” or the story behind how your 

garden center got started, is a way to resonate with your customers, 

differentiate your independent store and stand strong against the 

competition of national chains and big boxes.

Independent We Stand shares four ways you can tell your garden 

center’s story and develop new connections:

•  Keep it simple: Choose only the parts of your garden center’s 

history that matter the most to you. When you include your story 

on your website, you can always give readers the option to “Read 

More” on a different page. Always remember to keep updating your 

story as old information becomes obsolete and as new community 

partnerships or expansions occur. 

•  Make it visual: Add photos of your garden center to show how it 

has evolved over the years. You can also show pictures of your staff, 

your events and your satisfied customers.

•  Be social-savvy: Find new platform-specific ways to tell your garden 

center’s story that don’t involve copying and pasting information 

from your website. For instance, you can live-stream one of your 

store’s events or gardening “how-to” videos with Facebook Live. 

Offer gardening advice from your years in the industry in the 

appropriate LinkedIn groups. By utilizing a mix of social media 

channels, you expose your business’ story to a larger audience and 

give followers new ways to engage with your brand.

•  Be a guest blogger: Don’t just tell your story on your own channels 

- branch out to blogs that accept guest posts. Consider blogging for 

a source that you’re already familiar with, such as a DIY gardener or 

home improvement blog. Your local news media may also feature 

guest bloggers from businesses around town.  

Latest trends in garden center retailing from America’s only association focused exclusively on the needs of Independent Garden Centers.
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Garden Centers of America (GCA) has a renewed vigor and is continuing to expand the services available to you. As part of this expansion, we have 

revamped the whole concept behind our monthly newsletter. It is the goal of GCA to provide you with the information and resources to help you 

grow your business. Garden Retail Trends Report is designed to keep you on top of what’s hot in retailing, both within the industry and out.

Putting Your Kids to Work at 
the Family Garden Center? 
Reap These Tax Benefits 
With tax season upon us, now’s a great time to recognize the tax 

perks of hiring your children to work in your garden center, especially 

since most IGCs are family-owned-and-operated. There can be 

numerous advantages to putting your child on the payroll, according 

to Kelli Grant of CNBC. 

Garden center owners can typically deduct wages paid to their 

child (or children) as an expense. Depending on the structure of the 

business and the child’s age, these business owners may not owe 

Social Security, Medicare and unemployment taxes on payments to 

the young worker either, says CPA John Wheeler, a Senior Financial 

Consultant with Castle Wealth Advisors.

Not only will your child gain beneficial work experience by helping out 

around the store, he will also earn income that could be contributed 

to an IRA on his behalf. 

If you do hire your child, keep good records of all the tasks she 

performs, as well as the hours worked and payments you made, says 

Amy Wang, a Senior Technical Manager on the American Institute 

of Certified Public Accountants’ tax advocacy staff. Compensation 

must be reasonable for the work completed and in the form of actual 

wages - no other type of compensation should be given.

To make sure you’re complying with IRS standards, separate your 

roles as parent and employer. Earned income, for tax purposes and 

for any contributions to your child’s IRA, must be from your garden 

center, says Wang.

At the start of each tax season, generate a W-2 for your young 

employee, instead of just claiming their wages as a deduction, says 

Wheeler. Then close the loop by filing a tax return for your child, and 

you can still claim them as a dependent. The IRS may not require your 

child to file based on details, such as her income, he says, but it’s a 

smart precaution to take to ward off IRS computer programs looking 

for unreported income.

VIDEO: IKEA Lab’s 
‘Growroom’ Takes ‘Grow  
Your Own’ to the Next Level
As part of the ongoing demand for homegrown edibles and tools to 

facilitate the “grow your own” movement, SPACE10, an IKEA Lab for 

developing futuristic, solutions-oriented designs, just released open 

source plans for its Growroom, according to The Huffington Post. The 

large, multi-tiered spherical garden was designed to sustainably grow 

enough food for an entire neighborhood, but it could also be used in 

a backyard, a spokesperson tells The Huffington Post. 

SPACE10 and Architects Sine Lindholm and Mads-Ulrik Husum 

designed the Growroom, constructed in a 17-step process that 

requires plywood, rubber hammers and metal screws. To build the 

Growroom, people can download the files needed to cut the plywood 

pieces, then assemble them using the instructions, which are said to 

be similar to those of other IKEA products. 

There are already plans in place to build Growrooms in Helsinki, 

Finland; Taipei, Taiwan; Rio de Janeiro, Brazil; and San Francisco, CA. 

Download Growroom assembly instructions here.

See more in the video here.

Nine Gardening Trend 
Influencers to Watch in 2017
Small luxury garden elements, “floratourism,” and the no-waste food 

movement’s influence on the garden are all top gardening trends 

for 2017, according to Monrovia. “2017 will be a year of surprising 

contradictions,” Jonathan Pedersen, Monrovia’s Plant Development 

Director, says. “Humble backyard edible gardens and no-fuss plants 

have never been so popular. At the same time, there’s an increased 

level of sophistication in landscape design and a rising interest in 

unique plants with an emphasis on rich, saturated color and a sense 

of luxury.”

Pedersen continues, “This year’s trends are also breaking out of the 

garden, in a way. Globally, ‘floratourism’ is at an all-time high as 

travelers seek a respite in a stressful world. We’re also seeing the 

issues of food security and climate change impact what and how 

home gardeners garden.”

Monrovia’s gardening trend predictions for this year follow:

1. Smaller-sized luxury: As customers’ houses grow smaller and their 

desire for a luxurious estate look grows bigger, shoppers will flock 

toward new-to-the-market, improved, scaled-down versions of iconic 

plants, such as hydrangeas, roses, berries, conifers and clematis. 

These maintenance-free plants contribute to the larger “back to 

basics with a twist” trend unfolding.

2. Floratourism: Millennials may have grown up tethered to 

technology, but as a generation, they’re reversing a decade-long 

trend by choosing nature as their recreational playground. Look 

for more record-shattering attendance figures at national parks, 

botanical gardens and arboretums worldwide.

3. Backyard gardening influenced by “no waste” food movement: 

With about 1 in 3 households now growing edibles, home gardeners 

are poised to be a critical part of the solution to the urgent social and 

environmental issues of food waste, and the associated impacts on 

food security, food transport miles, wasted water and depletion of 

arable land.

4. Color chameleons: Gardeners are seeking more seasonal change 

in their landscape, even from plants previously prized for consistent 

year-round beauty. Conifers that morph from shades of summery 

green to a rainbow of otherworldly hues in winter are leading the 

charge, selling out of nurseries nationwide.

5. Extreme naturalism: “Extreme naturalism” merges the aesthetics 

of wild, freeform gardens with hard textures by introducing 

statement-making natural elements, such as rocks, boulders and 

beautifully untouched hedges, that impose a more integrated sense 

of structure.

6. Climate adaptation: The possible effects of climate change on our 

landscapes has increased consumer demand for beautiful landscapes 

that also save water. Customers will ramp up their rainwater and 

greywater harvesting systems and look for more efficient irrigation. 

Plant selection will begin to change, too, as predicting success within 

a USDA zone is no longer as easy to forecast.

7. Bright, bold colors: Customers are turning to celebratory color for 

the sense of vitality it brings, moving toward saturated colors, such as 

brilliant oranges, feverish reds, neon yellows, vivid and dark purples, 

deep reds and bi-colored versions.

8. One-pot wonders: Large pots filled with a single impressive 

statement plant are also on trend. Plant breeders have made this 

aesthetic easier to achieve with boxwoods that don’t require as much 

shearing; a number of reblooming, compact hydrangeas that only 

need deadheading; and new varieties of pomegranates, lavenders, 

succulents and berries that perform well in containers.

9. Tough and tender mixes: We’ll see gardeners making room for 

more delicate specimens that fill the space with heirloom charm, 

color and fragrance. 

Now Trending in Garden Retailing . . .
•  What have you done for Gen Z lately? They hold an estimated $44 billion in buying power, and 67 percent of them prefer to make purchases 

in a physical store - like your garden center - most of the time, according to recent research from IBM. 

•  Your sales associates hold the key to providing an excellent customer experience. When asked what they value most during an in-store 

shopping trip, 47 percent of consumers say they value prompt service, 26 percent value a personalized experience and 17 percent value 

smart recommendations, according to TimeTrade’s “The State of Retail 2017” report.

•  Fine-tuning your in-store experience should be your No. 1 priority. Store shoppers who have a great customer experience are 50 percent 

more likely to buy from that store, says the “ForeSee Experience Index - U.S. Retail.”

Join GCA’s and the IGC Show’s 
Social Network
#GCAtour & #IGCshow

TAKE ADVANTAGE OF YOUR GCA MEMBERSHIP BENEFITS
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Enjoy Special Savings & Perks at the 
IGC Show, August 15-17, 2017! 
LIMITED-TIME OFFER! Take advantage of a special discounted rate 

of just $99 for the 2017 IGC Retailer Conference - a savings of $350! 

Plus, register now for the IGC Show Monday Store Tour for just $99 - 

a savings of nearly $100! Rates expire March 28. 

Enter code CELEBRATE when you register at www.IGCChicago.com.

GCA Member Exclusive Benefits include:

•  Two free drink tickets per company for redemption at Tuesday 

evening’s free party and Blue Öyster Cult.

•  Special reserved seating at the concert - come early, seating is 

limited!

•  Access to the GCA Member Lounge, with a special catered lunch 

buffet available at your convenience.

REGISTRATION NOW OPEN!

GCA Summer Tour, June 25-28, 2017 
Newport News/Virginia Beach, VA
GCA Summer Tour 2017 heads to 

Virginia for an exclusive behind-the-

scenes look at garden center operations 

from Richmond to Newport News to 

Virginia Beach. Be sure to pack your 

notebook and camera to capture all of 

the merchandising and indie retailing 

inspirations in store! 

Click here now to save your seat on the bus. Log in to receive your 

member discount - your GCA Membership saves you $200!

IGC Show Registration Is Open!

August 15-17 |  Navy Pier, Chicago
The Must-Attend Event of the Year

Rate expires March 28.

SAVE NOW: Enter special savings code: CELEBRATE Receive the special  
low, low discounted rate of just $99 for the 2017 IGC Retailer Conference - a savings  
of $350! Plus, register online and it’s just $99 for the Store Tour - a savings of nearly $100!
Register at  www.IGCChicago.com Show, Keynotes & Concert are FREE
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